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Ralph Lauren Introduces Latest Artists in Residence with Polo Ralph Lauren x TOPA Collaboration
November 18, 2025

Collaboration pieces within Polo’s Fall/Holiday 2025 collection celebrate the rich history and traditions of Northern Plains artistry

NEW YORK--(BUSINESS WIRE)--Nov. 18, 2025-- Ralph Lauren (NYSE:RL) today launched Polo Ralph Lauren x TOPA, the fourth collaboration of
the Company's Artist in Residence program. The collection blends the distinctive cultural elements of Indigenous-led clothing brand, TOPA, with the
timeless signature style of Polo Ralph Lauren. The products are offered within Polo Ralph Lauren’s Fall/Holiday 2025 collection.

Wife-and-husband Jocy and Trae Little Sky are the founders of TOPA, award-winning performers, designers and proud members of the Oceti
Sakowin. Jocy is Dakota and from the Mandan, Hidatsa and Arikara Nations and Trae is Oglala Lakota and Stoney Nakoda. As a family, the Little Skys
embrace traditional arts by meticulously hand-crafting regalia worn during Pow Wows, using time-honored techniques such as quilling, beading and
leatherwork, which serve as a living expression of their heritage.

Ralph Lauren’s Artist in Residence program is an ongoing initiative that invites artisans who sustain heritage craft to collaborate with its design teams
in a mutually beneficial creative partnership. This program is part of the Company's larger efforts, known as Design with Intent, to expand its portrayal
of America and to evolve from inspiration to collaboration with communities that have historically inspired Ralph Lauren’s designs. TOPA is the
Company’s fourth Artist in Residence collaboration, following the program’s debut with the Polo Ralph Lauren x Naiomi Glasses collection in 2023, the
Double RL x Zefren-M capsule in 2024 and the Eall 2025 Ralph Lauren Home collection featuring designs by Naiomi and Tyler Glasses.

“We've long admired Ralph Lauren and how the brand brings worlds to life through its designs and storytelling,” said Jocy Little Sky, co-founder of
TOPA. “This collaboration with Polo Ralph Lauren honors our community, culture and way of life, and we hope it inspires people to be proud of who
they are, where they come from and to follow their dreams.”

The vast and rugged landscapes of the American West — and its enduring artistry and spirit of home — have long been a source of inspiration fol
Ralph Lauren. This season, that landscape serves as the backdrop for the brand’s holiday campaign, a celebration of family, togetherness and
community that is also reflected in the timeless pieces created in collaboration with TOPA.

The Polo Ralph Lauren x TOPA collection celebrates the beauty of enduring craftsmanship, merging modern silhouettes with Native design motifs in
an assortment of men’s, women’s and accessories products. In the languages of the Oceti Sakowin, "TOPA" means "four," a significant number that
symbolizes the four directions, four seasons, four stages of life and the four meaningful colors of red, black, yellow and white, weaving profound
cultural meaning throughout the collection's designs.

The story of this partnership is brought to life through a short film that shares Jocy and Trae’s artistry, family life and cultural celebrations that
influenced the designs of Polo Ralph Lauren x TOPA, filmed on the ancestral lands of the Mandan, Hidatsa and Arikara Nations that are located on the
Fort Berthold Indian Reservation in North Dakota.

A percentage of the purchase price of each item of the Polo Ralph Lauren x TOPA collection will be donated to Thunder Valley Community
Development Corporation (CDC), specifically supporting its Lakota Language and Education Initiative. The Little Skys honor their heritage by learning
their ancestral language, and through this collaboration, Ralph Lauren is proud to support Thunder Valley CDC in its dedicated efforts to preserve
Lakota culture and traditions by empowering its community through programs such as Lakota language immersion, traditional arts and storytelling.

The Polo Ralph Lauren x TOPA collection will be available to consumers in North America on November 18, 2025 on RalphlLauren.com, in the Ralph
Lauren app and at select Ralph Lauren stores; and globally on November 20 on RalphlLauren.com and at select Ralph Lauren stores. It will also be

sold on 4Topa4.com, at Bloomingdale’s 59 th Street in New York and Century City in Los Angeles and on Bloomingdales.com.
For more information about Ralph Lauren’s Design with Intent programs, please visit here.
ABOUT RALPH LAUREN CORPORATION

Ralph Lauren Corporation (NYSE:RL) is a global leader in the design, marketing and distribution of luxury lifestyle products in five categories: apparel,
footwear & accessories, home, fragrances and hospitality. For nearly 60 years, Ralph Lauren has sought to inspire the dream of a better life through
authenticity and timeless style. Its reputation and distinctive image have been developed across a wide range of products, brands, distribution
channels and international markets. The Company’s brand names — which include Ralph Lauren,Ralph Lauren Collection, Ralph Lauren Purple
Label, Polo Ralph Lauren, Double RL, Lauren Ralph Lauren, Polo Ralph Lauren Children and Chaps, among others — constitute one of the world’s

most widely recognized families of consumer brands. For more information, visit hitps:/corporate ralphlauren.com.
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